“Marketing to women" has become the new buzz phrase for many ¢ompanies.
Corporations are creating high-level positions with the title of director or VP
of the women's marketing initiative; forming women's advisory boards; hiring
consultants to help them; and employing and promoting more women. Gerry
Myers is president of Advisory Link, and shares her expertise on this subject.

Gerry Myers
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Wine and women go together
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to 20 per cenl, respectively) while beer fell
below ils once proud 50 per cent market
share (51 per cenl 1o 46 per cent]. Women
make up only 25 par cent of beer drinkers.
Calculate what the ROl couid have been for
the beer companies il they had recegnised
and marketed 10 women.

Travel services matter
{0 women

Hotels that provided female-friendy room
amenities and designed physical changeas to
the facilities to make them more appealing (o
women early on began reaping big benafits.
Wyndham Hotels increased their share of
woman business travellers 59 per cent whan
they implemeanted the Women on Their Way
program and thelr Women Advisory Board.
Amarican Alrines s focusing on providing
more sarvicas that women want,..and onas
they are willing (o pay for, The best thing is
that successiul programs for female travellers
have enhanced male customers’ expeariences
and loyalty as well,

Ms Fix-it spends

While wives have taditionally been the buying
force in home sales, today single women
ara buying homes at twice the rate of single
marn, Within one year of the purchase, many
spend an average of [US$30C0 on home
improvement projects. Women buy BO per
cent, or more than [US]ETO bilion, of majar
home fix-up products according to The Wall
Stres! Journal,

Women are spectators
and participants

| Virtually every industry |s affected. In sports,
mora than 80 per cent of NFL products are
soid to women; Susan Rolhman, vica-president
of consumer products for the NFL, said the
organisation's revanues from salling women's
merchandise trip'ed batwean 2003 and 2004,
and doubled between 2004 ang 2005,

MNASCAHR has similar stafistics. Women make
up 40 per cent of the estimated 75 milion
MNASCAR fan base, and spend milions maore
on merchandise, One fourth, or 6.9 millicn,

MARKETING MATTERS

US golfers are women, and that number is
Increasing annually according to the Nationa!
(Golf Foundation.

Women have the power
— [noney

A special report by BusinessWesk Onfine
affirmed that in the last three decadas men's
medium income has barely budged, while
women's has soarad 63per cent. The number
of women eaming [US]F100,000 or mora has
tripled in the last 10 years, anc 43 per cent of
people with assats In excess of hall a million
oollars are womern.

Waomen are opening their own businessas at
wice the rate of men, Women business owners
amploy 35 per cant more workers than all the
Fortune 500 companias combined worldwide,
Women are chimbing the corporate facder
arnd entating high ranks in many Comoanias.
Accaording to Oppennaimer Funds: *In dual
income lamilies, 30% of working women
out-eam their husbands.” Yet they are often
overlcoked as potenilal cuslomers, both n
the B2C and the B2B world.

All women aren't
created equal

Understanding that woman arg a diverse group
with many similar traits doesn’t make them
one-size-fits-all consumears.

There are woman who are fascinated and
knowleggeable about the Intemet and all it has
lo offer, and othars who use it only because
it provides the Information they need quickly.
Ther ara women who seek acventurous travel
to axotic places, and thoss who want to relax
on a nearby beach and curl up with a good
book. Exercise and fitness 1s a growing industry
with women, yet many preter the workout of
lifting a chocolate bar to filting weights.

In developing your strategles and allocating
funds, understand that women are purchasing
agents... for themselves, for their families, and
often for their companies,

Measure your attitude
and aptitude

While traditional marketing has relied heavily
on costly customer surveys, focus groups,
readership polls, and other market research,
the intemet opens a wealth of resources o
businesses. A case in point; consulting firms
such as Advisory Link who specialise in the
waomean's markat and offer expertise and tocls
to reach this lucrative customar base, can be
& cost-effective resource. An onling marketing
cuilz, Bttpcffeesacadvisorylink-dfw.com, s a
good starting point, |

Garry Myers is president of Advisory Link, www,
advisaryiink-diw.com, a Dalizs-Based carporation that
creates women's advisory boards and Exec-U-Links
o assist corporations, exaculives and salespeople in
thair markaling and zelling efforts o women; recrufing,
refention and promotion of female employees; and
personal and professional development,
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and their wants and how you provide
solutions to their problems, needs and

challenges.
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